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Terms and Conditions
Time to Roam — Camec 32DTV Competition

By entering the “Time to Roam - Camec 32DTV” competition (the
“Competition”), you are agreeing to the following terms and conditions:

STANDARD TERMS
Information on how to enter forms part of the terms of entry.
WHO CAN ENTER?

Subject to clause 2.2, entry is open to all residents of Australia aged 18 years
and over.

Directors, management, employees and their immediate families of Time to
Roam Australia Pty Ltd (the “Promoter”), Camec Pty Ltd (the “Sponsor”) and
their associated agencies and companies are not eligible to enter.

HOW TO ENTER

The Competition commences on Thursday 2" April 2015 at 12:01am (AEST) and
concludes on Sunday 31% May 2015 at 11:59pm (AEST) (the “Competition
Period”).

In order to enter, users must log on to http://www.timetoroam.com.au and
register their name, daytime telephone number and email address, and answer
the following question in 25 words or less:

"What do you look forward to watching on your Camec TV?”
The entry must be:

a) the original, independent creation of the entrant that has not previously been
published in any form in any country in the world; and

b) free from any claims, including copyright or trademark claims by other parties.
Only 1 (one) entry per person will be accepted.

The time of entry will be the time at which the completed online entry form is
received by the Competition’s online database. Entries received outside of the
Competition Period will be deemed invalid and ineligible to enter the Competition.

Entry details and any intellectual property subsisting in the entries become and
remain the property of the Promoter and will not be returned to the entrant.

The Promoter reserves the right in its sole discretion to reject bulk entries which it
considers to have been generated using software to generate multiple entries.

PRIZES
There will be one (1) winner (the “Winner”).

The prize (the “Prize”) consists of:

PRIZE DESCRIPTION RRP
1 x Prize | The Prize consists of:- $ AUD 699.00
One (1) Camec 32" HD TV (Max Value)
Total Prize Value (including GST) | $AUD 699.00
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Terms and Conditions
Time to Roam — Camec 32DTV Competition

Prize values are based upon the recommended retail prices and are correct as of
Wednesday 1% April 2015.

Prizes are not transferable and cannot be redeemed for cash.
The Sponsor is solely responsible for the fulfiiment of the Prize.
HOW TO WIN

All entries completed and submitted in accordance with these Terms and
Conditions will be judged at the Promoter’s office at 144 Molesworth Street,
Lismore NSW 2480. One (1) Winner will be selected by a panel of judges
appointed by the Promoter. The Winner will be the entrant whose entry fulfils the
entry criteria and whose answer is judged to be the most creative and original
from all entries received. This is a game of skill. There is no element of chance in
the judging of the Competition or determination of the Winner.

The Winner will be notified by a phone call at the conclusion of the judging, and
an email advising the Winner of their prize will also be sent using the contact
details provided in their entry.

If, within two (2) weeks of the date of judging the Competition, either the
Promoter is unable to contact a Winner or the Winner does not supply the
Promoter with the details of their Prize companion, that Winner will forfeit the
relevant Prize in its entirety and the Prize shall be awarded to the next runner up
in the Competition.

PROMOTER’S DETAILS

The Promoter is Time to Roam Australia Pty Ltd (ABN 24 160 144 525) of 144
Molesworth Street, Lismore NSW 2480 Australia.

The Sponsor is Camec Pty Ltd (ABN 35 004 846 584) of 190 Welshpool Road,
Welshpool WA 6106 Australia.

By entering this Competition, all entries become the property of the Promoter and
may be shared with the Sponsor for the purpose of adding to a database. By
entering this Competition you consent to the Promoter and/or Sponsor including
your name in future mail, email, or other campaigns.




